African Scholar

VOL. 11 NO. 6, Publications

FEBRUARY, 2026 & Research

E-ISSN 3027-1401 .
International

P-ISSN 3026-9148 .
www.africanscholarpub.com

Journal of Arts and Sociological Research (JASR)

Digital Agency and Decoloniality: Assessing the Role of
African Youth in Reshaping Global Narratives

Amobi P. Chiamogu, PhD; & “© Uchechukwu P.

Chiamogu
Department of Public Administration, School of Business Studies, Federal Polytechnic,
Oko, Anambra State — Nigeria.

Corresponding Author: amobi.chiamogu@federalpolyoko.edu.ng
DOI: https://doi.org/10.70382/ajasr.v11i6.0118

Abstract

Africa’s global image has long been shaped by enduring stereotypes of poverty, conflict
and underdevelopment, obscuring the continent’s complexity and potential. This study
examines how African youth: particularly in Nigeria, Kenya and South Africa; are
leveraging digital agency to challenge and reconstruct these dominant narratives.
Adopting a documentary research design, the study draws on secondary sources,
including scholarly literature, media reports, and policy documents, to analyze the
intersection of youth activism, digital innovation, and cultural production in reshaping
global perceptions of Africa. Grounded in postcolonial and decoloniality frameworks, the
study argues that prevailing negative representations are rooted in colonial epistemologies
that continue to structure global discourse. The findings reveal that African youth are not
passive subjects of representation but active agents of narrative transformation. Through
digital platforms, entrepreneurial ventures, and creative industries, they are reframing
Africa as a hub of innovation, cultural dynamism, and socio-political engagement.
Empirical evidence indicates the global influence of youth-driven sectors such as
Afrobeats music, Nollywood film production, and technology startups, which collectively
disrupt monolithic portrayals and project alternative imaginaries of the continent. The
study further finds that digital media systems amplify marginalized voices, enabling
transnational visibility and participatory storytelling. The paper concludes that while
youth-led digital interventions are reshaping Africa’s global image, structural constraints
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such as limited institutional support, digital inequality, and global power asymmetries;
continue to mediate their impact. It therefore recommends targeted policy frameworks to
support youth innovation, strategic investment in digital and creative economies, and
strengthened international partnerships to sustain and scale these transformative efforts.
By foregrounding youth digital agency, the study contributes to ongoing debates on
decoloniality and the reconstitution of global knowledge hierarchies.

Postcolonialism, Digital Media,

Youth Agency, Entrepreneurship,

Introduction

Africa’s global image has long been shaped
through which
European imperial powers constructed the

by colonial discourse,

continent as backward, primitive, and
dependent on external intervention. These
representations functioned as ideological
instruments that legitimized exploitation,
resource extraction, and cultural domination.
By framing Africa within binaries of
civilization versus savagery, colonial
narratives entrenched enduring epistemic
distortions often summarized in the trope of
the “dark continent,” a reductive framing that
continues to shape global imaginaries
(Mudimbe, 1988; Said, 1978).

Despite the attainment of political
independence across African states, these
colonial imaginaries persist in contemporary
Dominant

global media

representations

systems.
frequently  foreground
poverty, conflict, and underdevelopment,
compressing the continent’s vast diversity
into narrow, deficit-oriented narratives
(Wainaina, 2005). Such portrayals obscure
Africa’s

dynamism, and technological innovation,

cultural  vibrancy, economic

reinforcing  homogenized and  often

misleading perceptions (Eze, 2011). As a
result, Africa is routinely framed as a site of

crisis and humanitarian intervention rather
than as an active and evolving participant in
global systems.

While existing scholarship has extensively
critiqued Western media biases and the
continuation of colonial epistemologies in
shaping representations of Africa (Mbembe,
2001; Mkandawire, 2010; Mudimbe, 1988),
this body of work remains largely media-
centric and structurally oriented. It
predominantly interrogates how Africa is
portrayed by external actors such as Western
media  institutions and  international
organizations, while paying comparatively
limited attention to how Africans themselves
actively reconfigure these narratives. Even
where African agency is acknowledged, it is
often treated in generalized terms, with
attention to the

insufficient specific

mechanisms, platforms, and practices
through which such agency is exercised in the
digital age.

This limitation is particularly significant in
light of the rapid expansion of digital
technologies and the emergence of a highly
connected and youthful population across
countries such as Nigeria, Kenya, and South
Africa. Existing studies have yet to fully

capture the transformative role of youth-led
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digital interventions—including social media activism, digital entrepreneurship, and creative
content production—in reshaping global discourses about Africa. Moreover, there remains
limited engagement with how these interventions intersect with decolonial theory, especially
in challenging entrenched epistemic hierarchies and reclaiming narrative authority within a
globalized information ecosystem (Mignolo, 2009; Ndlovu-Gatsheni, 2013).

Accordingly, this study departs from dominant approaches by foregrounding African youth as
active agents of discursive transformation rather than passive subjects of representation. It
examines how youth in Nigeria, Kenya, and South Africa leverage digital platforms and
cultural production to contest inherited stereotypes and construct alternative narratives of
Africa as innovative, dynamic, and globally engaged. Anchored in postcolonial and decolonial
theoretical frameworks, the study situates these practices within broader struggles over
knowledge production, identity formation, and global visibility.

Reimagining Africa’s image is not merely symbolic; it carries significant material
implications. Global perceptions shape foreign investment flows, tourism patterns, and
diplomatic relations (World Bank, 2020; Goldstein & Pinaud, 2006). A persistently negative
image can constrain economic engagement, whereas more balanced and nuanced
representations can enhance Africa’s integration into the global economy. Narrative
contestation is therefore closely linked to the continent’s developmental trajectory.

Africa’s youth, who constitute over 60% of the population (African Development Bank,
2022), are uniquely positioned at the forefront of this transformation. Through digital media,
creative industries, and transnational networks, they are amplifying diverse African voices and
experiences. Cultural and digital phenomena such as Afrofuturism, the global rise of
Afrobeats, the expansion of Nollywood, and digitally coordinated movements like #EndSARS
demonstrate how youth-led initiatives are disrupting dominant narratives and repositioning
Africa within global cultural and political discourse (Haynes, 2016; Krings & Simmert, 2020;
Kaun & Uldam, 2018).

By leveraging digital agency, African youth are not only challenging reductive stereotypes but
also producing alternative epistemologies that reflect the continent’s realities of innovation,
resilience, and complexity. This study therefore contributes to the literature by bridging the
gap between media representation scholarship and youth digital activism, offering a nuanced
account of how contemporary African narratives are being reshaped from within.

Scope of the Study

This study focuses on examining the historical and contemporary factors that have shaped
Africa's global image, with an emphasis on the enduring influence of colonial narratives and
persistent stereotypes of poverty, conflict, and underdevelopment. It explores how these
narratives have affected Africa's development, investment opportunities, and global
partnerships. A key aspect of the study is the role of African youth in reshaping the continent's
image, particularly through the use of digital platforms, creative industries, and social
movements.
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The study will analyze the efforts of youth across different African countries, highlighting
how they are using social media, technology, and cultural innovations to counter negative
stereotypes. Additionally, the research will provide insight into how reimagining Africa’s
image can lead to improved economic, social, and political outcomes, fostering a more
accurate and progressive understanding of the continent on the global stage.

Geographically, the study will focus on key African nations that have been central to these re-
imagination efforts, including Nigeria, Kenya, South Africa, and Ghana. The research will
cover recent trends from 2010 to the present, assessing youth-led initiatives and the changing
global discourse on Africa during this period.

Significance of the Study

The study holds both theoretical and practical significance, contributing to academic discourse
and providing valuable insights for real-world applications. It contributes to several key areas
of academic discourse, particularly within postcolonial theory, media representation, and
youth studies. Theoretically, the research deepens the understanding of how colonial legacies
have shaped and continue to influence Africa's global image. It aligns with postcolonial
frameworks by analyzing how historical narratives have contributed to enduring stereotypes
about Africa, such as poverty, conflict, and underdevelopment. This provides a fresh
perspective on how colonial ideologies remain embedded in contemporary global
consciousness and affect Africa’s positioning on the world stage.

Furthermore, the study enhances the scholarship on media and cultural representation,
particularly in relation to Africa. It critically examines how global media portrayals have
reinforced negative stereotypes, contributing to Africa’s marginalization. By focusing on
youth as agents of change, the research engages with theories of social change, youth agency,
and digital activism. It expands the understanding of how young Africans are using digital
platforms and creative industries to challenge hegemonic narratives, creating new paradigms
for how marginalized groups can reshape global discourse.

Practically, the study offers actionable insights for policymakers, development organizations,
media practitioners, and educators. For policymakers, it underscores the importance of
reimagining Africa’s global image to foster development, attract foreign investment, and build
stronger international partnerships. The research provides evidence that a positive global
perception of Africa can lead to tangible benefits, such as increased foreign direct investment
(FDI), enhanced tourism, and improved diplomatic relations. Policymakers can use these
insights to implement strategies that showcase Africa’s strengths and potential, moving
beyond the reductive images of crisis and instability.

The study also holds practical significance for the media and creative industries by calling for
more responsible, diverse, and nuanced representations of Africa. Media professionals can
benefit from the research by gaining a deeper understanding of the importance of balanced
narratives that reflect Africa’s cultural richness, technological advancements, and economic
progress. The findings can guide content creation that fosters global engagement and shifts
perceptions of Africa as a dynamic and innovative continent.
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For youth organizations and educators, the study highlights the power of African youth in
shaping global narratives. It provides a framework for developing programs that equip young
people with digital literacy, creative skills, and the tools to engage in global conversations.
Y outh empowerment programs can draw on these findings to support initiatives that encourage
young Africans to actively participate in reimagining their continent’s image, fostering a sense
of ownership and pride in Africa’s identity.

The study is significant both theoretically and practically, offering new insights into how
colonial narratives have shaped Africa’s global image and how African youth are leading the
charge in transforming these perceptions through innovation, creativity, and digital activism.

Literature Review and Theoretical Framework

While existing studies highlight the transformative potential of digital entrepreneurship and
youth innovation, they often understate the institutional constraints that shape outcomes. For
instance, although innovation hubs and digital start-ups are frequently cited as engines of
youth empowerment, their concentration in urban centres and limited scalability suggest that
technological solutions alone cannot address systemic inequalities (Chiamogu & Chiamogu,
2025a).

Similarly, policy-oriented studies argue for digital transformation as a panacea for youth
unemployment; however, they overlook the critical issue of policy incoherence and weak
governance structures. Evidence shows that fragmented institutional arrangements and
inconsistent policy execution significantly hinder the realization of inclusive digital
entrepreneurship (Chiamogu & Chiamogu, 2025b).

Compared to other developing contexts, Nigeria exhibits stronger institutional resistance and
coordination challenges, suggesting that digital innovation must be complemented by
governance reform to achieve meaningful bureaucratic and socio-economic transformation.

The Concept of Stereotypes

Stereotypes are oversimplified and generalized beliefs about a particular group of people.
They can be positive, negative, or neutral but often serve to reinforce existing social norms
and power dynamics (Allport, 1954). In the context of Africa, stereotypes frequently depict
the continent through a lens of poverty, conflict, and underdevelopment, which distorts the
rich cultural diversity and potential of its nations. Stereotyping leads to essentialist views that
limit the understanding of the continent's complexities (Ndlovu-Gatsheni, 2013). The
persistence of such stereotypes has profound implications for how Africa is perceived on the
global stage, affecting international relations, investment opportunities, and cultural
exchanges.

The global image of Africa is significantly influenced by historical narratives, particularly
those stemming from colonialism. As noted by Said (1978), Western representations of the
"Other" have long shaped perceptions of non-Western societies, often casting them in a
negative light. This misrepresentation has positioned Africa as "The Dark Continent,"
reinforcing the idea of a place lacking civilization and progress (Young, 2012). The
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implications of such an image are far-reaching, leading to economic consequences such as
limited foreign direct investment and reduced tourism, as well as social and political
ramifications, including the marginalization of African voices in global discussions.

Youth Power and Influence

Youth are often seen as catalysts for social change and innovation, possessing the power to
challenge entrenched stereotypes and reshape narratives. The role of youth in societal
transformation is increasingly recognized, as young people leverage technology and social
media to voice their perspectives and promote alternative images of Africa (Ojedokun et al.,
2021). African youth are uniquely positioned to counter negative stereotypes, as they engage
in creative industries, digital activism, and cultural expression that highlight the continent's
potential and diversity.

African youth play a critical role in reshaping the continent’s global image by actively
challenging pre-existing stereotypes and narratives. Through platforms like social media,
young Africans are sharing their stories, showcasing achievements, and promoting cultural
heritage. Initiatives such as #AfricalsNotAPlace and #TheAfricaTheMediaNeverShowsYou
are examples of how youth are leveraging digital tools to present a more nuanced and accurate
portrayal of Africa (Ademolu, 2023). By engaging in storytelling, art, and technology, African
youth are creating counter-narratives that reflect the continent's vibrancy and resilience.

Origins of Stereotypes and Colonial Representation

The roots of many stereotypes about Africa can be traced to colonial discourse, in which the
continent was constructed in Western literature and scholarship as primitive, uncivilized, and
in need of external governance. Such representations were not neutral descriptions but
ideological tools that justified colonial domination and resource extraction (Mazrui, 1996;
Rodney, 1972). Colonial-era travel writing, early anthropology, and missionary accounts
reinforced these distortions by producing knowledge systems that positioned Europe as
advanced and Africa as stagnant (Hobson, 2004). These narratives contributed to enduring
epistemic hierarchies that continue to shape global perceptions of Africa today.

Persisting Stereotypes: Poverty, War, and Underdevelopment

Despite significant socioeconomic progress across African states, stereotypical narratives
persist in global media and discourse, often portraying the continent primarily through the
lenses of poverty, conflict, and underdevelopment. Media scholarship has shown that African
representation in international news remains highly selective, emphasizing crisis-driven
coverage while underreporting innovation, governance reforms, and economic growth (Eze,
2011; Roth, 2019). This imbalance contributes to a distorted global image of Africa as a
perpetually unstable region rather than a diverse and dynamic continent.

Such representations also have measurable consequences for global economic engagement.
Research by international development institutions indicates that negative risk perceptions
associated with African economies can discourage foreign direct investment and increase
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capital costs (World Bank, 2020; International Monetary Fund, 2023). This reinforces
structural inequalities in global financial flows and limits development opportunities across
the continent.

The persistence of stereotypical narratives also carries political and social consequences.
Politically, distorted perceptions can undermine confidence in African governance systems by
external actors, affecting diplomatic relations and aid conditionalities (Mkandawire, 2010).
Socially, repeated exposure to negative imagery can influence identity formation and self-
perception, particularly among younger populations, reinforcing internalized assumptions
about inferiority and dependency (Eze, 2011).

The "Single Story'" Narrative

Chimamanda Ngozi Adichie (2009) popularized the concept of the "single story," highlighting
how incomplete narratives about Africa contribute to harmful stereotypes. Adichie argues that
when a single narrative dominates, it diminishes the richness and diversity of the continent's
experiences. This single story often overlooks the complexities and successes of African
nations, reinforcing a monolithic view that is both inaccurate and damaging. By encouraging
the sharing of multiple stories, the potential for a more holistic understanding of Africa
emerges, allowing for a reimagining of its global image.

Literature demonstrates that stereotypes about Africa are deeply rooted in colonial history and
are perpetuated through media and academic representations. However, African youth are at
the forefront of efforts to challenge these narratives, utilizing their creativity and influence to
reshape the continent's global image. By recognizing the power of diverse stories, it becomes
possible to move beyond reductive stereotypes and foster a more accurate and empowering
portrayal of Africa.

Theoretical Framework

This study adopts postcolonial theory and decoloniality as its theoretical frameworks to
critically understand the enduring effects of colonialism on cultural identity, representation,
and power dynamics. These frameworks are particularly relevant for analyzing how formerly
colonized nations, such as those in Africa, navigate their global image in a postcolonial
context.

Influenced by scholars like Edward Said, Homi K. Bhabha and Gayatri Chakravorty Spivak,
Postcolonial Theory critiques the historical and ongoing impacts of colonialism on cultures
and identities. It emphasizes the need to examine the power relations that shape the perceptions
of formerly colonized societies and advocates for the reclamation of identities suppressed by
colonial narratives (Said, 1978; Bhabha, 1994). African youth play a crucial role in reclaiming
their narratives and identities that have historically been misrepresented or marginalized due
to colonial legacies. Through creative expressions such as music, film, and digital media, they
actively challenge the stereotypical representations imposed by colonial discourse (Mbembe,
2016; Ndlovu-Gatsheni, 2013; Ugor, 2021). This aligns with Spivak's notion of "strategic
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essentialism," wherein marginalized groups assert their identities to gain visibility and
challenge dominant narratives (Spivak, 1988).

Bhabha's concept of hybridity further illustrates how cultural identities are not fixed but are
continually constructed through interactions between colonizers and the colonized. African
youth often embody hybrid identities that blend traditional and modern elements, enabling
them to navigate and transform global perceptions of Africa (Bhabha, 1994). This fluidity
allows them to present a multifaceted image of Africa that counters reductive stereotypes.
Moreover, Postcolonial Theory emphasizes the agency of formerly colonized peoples in
resisting colonial narratives. The creative endeavors of African youth can be interpreted as
acts of cultural resistance, utilizing art and innovation to redefine Africa’s global image. By
sharing their stories and showcasing their talents on international platforms, they disrupt
monolithic portrayals of Africa and assert their rightful place in the global narrative (Mbembe,
2016; Ndlovu-Gatsheni, 2013).

In addition to postcolonial theory, the concept of decoloniality is vital for understanding the
dynamics of this study. Decolonial thought aims to dismantle the enduring structures of
coloniality that continue to shape contemporary societies, advocating for the recognition and
valorization of indigenous knowledge and practices (Mignolo, 2009). African youth are
increasingly engaging in efforts to decolonize knowledge by challenging Western-centric
perspectives and promoting indigenous frameworks in various fields, including technology
and the arts (Faniyan, 2025). This initiative not only reclaims agency but also enriches the
global dialogue surrounding Africa. Furthermore, the involvement of African youth in global
activism highlights the intersection of postcolonial and decolonial frameworks. Their
participation in international forums and movements emphasizes their commitment to
reshaping narratives and advocating for social justice on both local and global scales
(Honwana, 2019).

By employing postcolonial theory and decoloniality as theoretical frameworks, this study
effectively analyzes how African youth are unmaking stereotypes and reshaping their global
image. These frameworks illuminate the complexities of identity, representation, and power,
highlighting the agency of youth in challenging dominant narratives and asserting a more
authentic and multifaceted portrayal of Africa. The transformative role of African youth in
reshaping the continent’s global image is increasingly mediated by digital innovation,
entrepreneurship, and evolving career development systems. While this study situates youth
agency within postcolonial and decolonial frameworks, it is equally important to interrogate
the structural and policy environments that enable or constrain such agency.

Recent scholarship emphasizes that the transition to a digital economy under the Fourth
Industrial Revolution (4IR) has fundamentally altered traditional pathways of career
development, requiring a shift toward digital skills, innovation ecosystems, and adaptive
institutional frameworks (Chiamogu & Chiamogu, 2025a). However, Nigeria’s education-to-
employment systems remain characterized by persistent misalignment between academic
training and labour market demands, thereby limiting the capacity of youth to fully leverage
digital opportunities. This structural disconnect reflects a broader policy and institutional
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challenge. As argued in studies on public policy and digital entrepreneurship in Nigeria,
fragmented policy frameworks, weak institutional coordination, and inadequate
implementation mechanisms continue to undermine the transformative potential of digital
innovation for youth empowerment (Chiamogu & Chiamogu, 2025b). While initiatives such
as the National Digital Economy Policy and Strategy (2020-2030) signal strong policy intent,
their impact is constrained by inconsistencies in execution and limited integration with
grassroots realities.

In this context, the role of African youth extends beyond cultural and digital expression to
encompass active participation in innovation-driven economic transformation. Youth-led
entrepreneurship, particularly within digital ecosystems, represents a critical pathway for
redefining Africa’s global image; not merely as a site of cultural renaissance but as a hub of
technological advancement and economic dynamism. This aligns with findings that emphasize
the importance of innovation ecosystems, public—private partnerships, and inclusive digital
policies in fostering sustainable youth empowerment (Chiamogu & Chiamogu, 2025b).
Furthermore, the Systems Theory of Career Development (STCD) provides a useful analytical
lens for understanding the interaction between individual capabilities, institutional structures,
and societal conditions in shaping youth outcomes. Career development is not a linear process
but a dynamic system influenced by education, technology, labour markets, and policy
environments (Patton & McMahon, 2014; Chiamogu & Chiamogu, 2025a). Within this
framework, the capacity of African youth to challenge stereotypes and reshape global
narratives is contingent upon the availability of enabling structures such as digital
infrastructure, inclusive training systems, and coherent policy frameworks.

Importantly, the persistence of digital inequality manifested in disparities in access to
infrastructure, training, and innovation hubs; limits the inclusiveness of this transformation.
Evidence suggests that digital opportunities in Nigeria remain unevenly distributed, with rural
and marginalized youth disproportionately excluded from emerging innovation ecosystems
(Chiamogu & Chiamogu, 2025a). This reinforces the argument that technological adoption
alone is insufficient for systemic transformation without complementary institutional reforms.
Thus, while African youth are actively unmaking stereotypes through digital media,
entrepreneurship, and cultural production, their impact is mediated by structural conditions
that either amplify or constrain their agency. Bridging this gap requires a holistic policy
approach that integrates digital skills development, institutional reform, and inclusive
innovation frameworks.

The Role of African Youth in Unmaking Stereotypes

The role of African youth in challenging and unmaking stereotypes is increasingly recognized
as vital for reshaping the continent’s global image. With the highest youth population in the
world, over 60% of Africa's population is under 25 years old (UN, 2021), the continent's
youthful demographic presents both opportunities and challenges for development. Young
people are not merely passive recipients of external narratives; they are active agents capable
of redefining cultural identities and transforming perceptions of Africa on the global stage
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(Dolan, & Rajak, 2016). Africa is experiencing a demographic shift with a rapidly growing
youthful population. The United Nations (2021) projected that by 2030, Africa's youth will
account for 42% of its total population. This demographic dividend presents significant
potential for economic growth and social change. As highlighted by the African Development
Bank (2018), the continent's youth are crucial for fostering innovation, driving economic
development, and addressing social challenges. Their engagement in various sectors can
transform stereotypes and promote a more nuanced understanding of African societies.

African Youth as Drivers of Change

African youth are increasingly recognized as key drivers of cultural, media, and technological

transformation across the continent. Through digital platforms, they actively construct and

disseminate alternative identities, promote African cultural narratives, and engage in civic and
social advocacy. Young Africans are harnessing their creativity in music, art, fashion, and
sports to position themselves as cultural ambassadors, reshaping global perceptions of the
continent. For instance, the global success of Afrobeats music has not only elevated the
profiles of African artists but also brought African culture to the forefront of international

music scenes (Ugor, 2021).

a) Youth as Cultural Ambassadors: Youth act as cultural ambassadors through diverse
creative expressions that project contemporary African identities globally. In music, artists
such as Burna Boy, Wizkid, and Tiwa Savage have played significant roles in the global
circulation of Afrobeats, contributing to the repositioning of African popular music within
global cultural industries (Krings & Simmert, 2020). This shift challenges earlier
stereotypes that portrayed African music as culturally static or monolithic, instead
highlighting its dynamism and transnational appeal. In art and fashion, African designers
and visual artists increasingly engage with both heritage and contemporary socio-political
themes, producing works that reflect hybrid identities shaped by globalization and local
cultural traditions (Bhabha, 1994). These creative practices contribute to a broader re-
imagining of Africa as culturally innovative and globally relevant. Similarly, African
athletes competing in international sporting arenas reinforce narratives of excellence,
resilience, and global competitiveness, further challenging deficit-based representations
of the continent (Krings & Simmert, 2020).

b) Impact of Nollywood and Cultural Exports: Nollywood, Africa's booming film
industry, plays a significant role in reshaping the continent's image through storytelling
that reflects African realities and aspirations. It provides a platform for authentic
narratives, enabling viewers to engage with diverse aspects of Aftrican life. Nollywood's
global reach challenges stereotypes by presenting complex characters and stories that
transcend the conventional depictions of poverty and conflict. Similarly, cultural exports
like Afrobeats, fashion, and art have contributed to a positive rebranding of Africa,
fostering a sense of pride and identity among young people.
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Impact of Social Media and Digital Activism

Social media platforms like Twitter (X), Instagram, and TikTok have revolutionized how

African youth communicate and share their stories. These platforms enable young people to

amplify their voices and challenge negative narratives about Aftrica. Digital activism has

emerged as a powerful tool for social change, with movements like #AfricansRising and

#TheAfricaTheMediaNeverShowsY ou gaining traction online.

a) #AfricansRising is a Pan-African movement advocating for social justice, democracy,
and sustainable development. The campaign encourages African youth to unite and share
their stories, emphasizing the continent’s potential and resilience (Honwana, 2019).

b) #TheAfricaTheMediaNeverShowsYou shows alternative digital narratives that
foreground positive stories and achievements from Africa that are often underrepresented
in mainstream Western media. Such digital counter-narratives reflect broader shifts in
African media production, where young people use social media platforms to challenge
stereotypical representations and assert control over how Africa is perceived globally
(Roth, 2019; Krings & Simmert, 2020; Tufekci, 2017).

These movements illustrate the power of digital platforms in mobilizing youth around shared
values and collective action, fostering a sense of community and solidarity across borders.
Literature highlights the crucial role of African youth in unmaking stereotypes and reshaping
the continent’s global image. With a youthful demographic poised to drive change in various
sectors, African youth are leveraging culture, media, and technology to present a more
authentic and diverse representation of Africa. By engaging in creative expressions and
utilizing digital activism, they are challenging prevailing narratives and fostering a positive
image that reflects the continent’s complexities and potential.

Youth-Led Entrepreneurship and Innovation in Africa

In recent years, youth-led entrepreneurship has gained prominence in Africa, with a significant
impact on the continent's economic landscape. The African youth population, characterized
by a high level of creativity and innovation, is increasingly turning to entrepreneurship as a
viable pathway to economic empowerment. According to the African Development Bank
(2021), youth make up over 60% of Africa's population, and this demographic represents a
significant potential workforce that can drive economic growth.

Tech Startups and Innovation Hubs

Africa’s entrepreneurial ecosystem has experienced rapid growth in technology-driven
startups and innovation hubs, which are increasingly shaping financial inclusion and digital
transformation. The fintech sector, in particular, has emerged as a key driver of economic
inclusion by expanding access to payment systems and financial services for underserved
populations.

Companies such as Flutterwave and Paystack exemplify this transformation. Flutterwave, co-
founded by lyinoluwa Aboyeji, provides payment infrastructure that enables seamless
transactions for businesses across Africa and globally. Scholarly and institutional research on
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Africa’s digital economy highlights that such fintech innovations are central to improving
financial inclusion, strengthening digital infrastructure, and enabling e-commerce growth
across the continent (UNCTAD, 2021).

In the agriculture sector, startups like Twiga Foods are leveraging technology to streamline
supply chains and enhance food distribution. Twiga, co-founded by Peter Njonjo and his team,
connects farmers to markets, reducing food wastage and improving farmers' incomes. This
innovation not only addresses food security but also empowers young entrepreneurs in the
agricultural space (Aker, 2011).

The e-commerce sector in Africa has experienced rapid growth, with platforms such as Jumia
playing a pioneering role in digital retail expansion. Established in 2012, Jumia operates as a
multi-vendor online marketplace that connects merchants to consumers across several African
countries, contributing to the expansion of digital trade and platform-based economies.
Research on digital transformation in Africa highlights that e-commerce platforms such as
Jumia are part of broader shifts in the digital economy that enhance market access, stimulate
entrepreneurship, and create new forms of employment (World Bank, 2020).

The African Diaspora and Its Influence

The African diaspora plays a crucial role in reshaping perceptions of Africa globally. Youth
in the diaspora contribute to rebranding Africa through business, technology, and advocacy.
Many diaspora members leverage their skills and resources to support entrepreneurial
initiatives back home, creating a bridge between Africa and the global market. For instance,
the African Diaspora Network (ADN) facilitates collaborations between African entrepreneurs
and those in the diaspora, fostering investment and knowledge transfer (ADN, 2021).
Moreover, the diaspora has a significant impact on technology transfer and innovation. Young
African professionals in the diaspora often engage in mentorship programs, sharing their
expertise in technology and entrepreneurship with startups in Africa. This collaboration helps
bridge the knowledge gap and fosters a culture of innovation. Initiatives of the African
Development Bank (ADB), which provides training, funding, and mentorship for African
entrepreneurs, exemplify the positive impact of diaspora engagement in Africa's
entrepreneurial ecosystem (ADB, 2022).

Additionally, diaspora advocacy plays a vital role in addressing challenges faced by the
continent. Organizations like The African Leadership Academy (ALA) empower young
leaders in the diaspora to advocate for policy changes that promote entrepreneurship and
innovation in Africa, contributing to a more favorable business environment (ALA, 2020).
Youth-led entrepreneurship and innovation in Africa are reshaping the continent's economic
landscape, driven by a wave of tech startups and innovation hubs. The African diaspora
significantly influences this transformation, contributing to the rebranding of Africa through
business, technology, and advocacy. As the continent continues to embrace youth
entrepreneurship, it stands to gain immense economic benefits, fostering a more inclusive and
sustainable future.
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Changing Global Narratives about Africa through Education and Media
In recent years, the global narrative surrounding Africa has experienced a significant shift,

largely driven by educational initiatives and media representations that emphasize the

continent's strengths, achievements, and positive developments. African youth have played a

crucial role in shaping this narrative, utilizing various platforms to promote a more accurate

and positive image of Africa on the global stage.

)]

2)

3)

Educational Initiatives by African Youth: Educational initiatives led by African youth
have become instrumental in changing perceptions about the continent. Organizations
such as African Youth Leadership and Empowerment (AYLE) and The African
Leadership Academy are examples of youth-led projects focused on fostering leadership
skills and promoting positive narratives. AYLE focuses on empowering young leaders
through training and capacity-building programs, helping them develop initiatives that
address social issues within their communities (AYLE, 2021). Another notable example
is the African Storybook Project, which aims to create and share stories about Africa
that reflect the continent's diverse cultures and languages. This initiative not only enhances
literacy among young people but also promotes a more nuanced understanding of Africa
through storytelling (African Storybook Project, 2022). These educational programs equip
young Africans with the tools necessary to challenge stereotypes and present their
perspectives on the continent's realities, fostering a sense of pride and ownership of their
narratives.

Role of African Youth in Media: African youth are increasingly taking the lead in media,
utilizing independent journalism, filmmaking, and social media to influence global
perceptions of Africa. Independent media platforms, such as OkayAfrica, focus on
showcasing African culture, music, and stories, countering the often-negative portrayals
prevalent in mainstream media. OkayAfrica not only serves as a digital publication but
also acts as a hub for African youth to share their creative expressions and narratives,
thereby shaping a more positive image of the continent (OkayAfrica, 2023). Filmmaking
has also become a powerful tool for African youth to tell their stories and reshape global
narratives. Initiatives like the African Filmmakers’ Project encourage young filmmakers
to produce content that highlights African experiences, addressing issues such as poverty,
resilience, and innovation. This platform not only provides funding and resources but also
promotes African cinema on international stages, fostering a greater appreciation for
African stories (African Filmmakers’ Project, 2021). Social media platforms have further
amplified the voices of African youth. Platforms like Twitter (X) and Instagram have
enabled young Africans to share their stories, advocate for social justice, and raise
awareness about important issues affecting the continent. The #AfricalsTheFuture and
#ThisIsAfrica hashtags, popularized by young activists and influencers, have garnered
global attention, showcasing the continent's potential and shifting narratives towards
empowerment and progress.

Analysis of Youth-Driven Media Platforms: Youth-driven media platforms such as
African Digital Media play a pivotal role in reshaping narratives about Africa. African
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Digital Media aims to provide a platform for young content creators to share their stories
and engage with global audiences. By focusing on themes such as innovation,
entrepreneurship, and cultural heritage, these platforms challenge traditional stereotypes
and promote a more balanced view of Africa (African Digital Media, 2023). Furthermore,
initiatives like The Future of Africa project emphasize youth engagement in media and
journalism. By training young people in storytelling, reporting, and digital media skills,
this project empowers them to create content that accurately reflects their communities,
thus influencing how Africa is perceived worldwide (The Future of Africa, 2022). African
youth are at the forefront of changing global narratives about Africa through education
and media. By engaging in educational initiatives and utilizing various media platforms,
they are actively reshaping perceptions of the continent, promoting positive stories, and
showcasing the richness of African culture. As these efforts continue to gain momentum,
the global narrative surrounding Africa is likely to evolve, highlighting the continent's
resilience, innovation, and potential for growth.

Challenges in Reimagining Africa’s Global Image

Reimagining Africa’s global image is a multifaceted endeavor that encounters several

challenges. These challenges stem from enduring structural barriers, the internalization of

stereotypes, and the delicate balance between tradition and modernity.

a)

b)

Enduring Structural Barriers: One of the most significant challenges in reshaping
Africa’s global image is the enduring structural barriers rooted in the economic, political,
and media dominance of the West. Historically, Western narratives have dominated global
discourse, often portraying Africa through a lens of poverty, conflict, and
underdevelopment. This framing has been perpetuated by the media, which tends to focus
on sensational stories that reinforce negative stereotypes rather than showcasing the
continent's progress and potential (Krings & Simmert, 2020). Economic structures also
play a pivotal role in this challenge. Many African countries remain economically
dependent on Western nations and international financial institutions, limiting their ability
to project a positive image autonomously. The lack of investment in local media industries
further exacerbates this issue, as many African narratives are shaped by foreign
correspondents who may lack a nuanced understanding of local contexts (UNESCO,
2021). Consequently, the power dynamics in global media continue to hinder efforts to
present a more balanced and accurate portrayal of Africa.

Internalized Stereotypes: Another significant hurdle in reimagining Africa’s global
image is the internalization of stereotypes within African communities. Over time,
repeated exposure to negative portrayals can lead to self-imposed limitations and a lack
of confidence in the continent’s potential. Many Africans may internalize these
stereotypes, adopting a mindset that perpetuates feelings of inadequacy or inferiority. This
internalized bias can stifle innovation, creativity, and a sense of agency among the youth,
making it difficult for them to actively engage in reshaping the continent's narrative.
Furthermore, the prevalence of negative stereotypes can influence young people's
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aspirations, leading them to pursue paths that align with external expectations rather than
their true interests and abilities (Eze, 2011). Addressing this internalization requires a
concerted effort to empower communities through education, representation, and
initiatives that promote local success stories (World Bank, 2020).

c) Balancing Tradition and Modernity: The tension between preserving African heritage
and adopting global modern identities remains a central challenge in contemporary
cultural discourse. While there is growing global appreciation for African culture, young
Africans often navigate pressures to conform to dominant global norms that may
overshadow local identities. This reflects broader postcolonial dynamics in which cultural
identity is continuously negotiated rather than fixed (Bhabha, 1994; Said, 1978). Young
people frequently operate within hybrid cultural spaces where tradition and modernity
intersect, particularly in expressive domains such as fashion, music, and digital media. In
these spaces, global cultural flows can both amplify African creativity and risk
reconfiguring or diluting localized cultural meanings (Krings & Simmert, 2020).

As young Africans engage with digital technologies and global platforms, they are

simultaneously involved in processes of cultural preservation and transformation. This

dynamic reflects the ongoing negotiation of identity within global modernity, where local
traditions are reinterpreted rather than erased, but also remain vulnerable to marginalization

in global cultural economies (Mudimbe, 1988).

Empirical Studies on Youth Impact in Reimagining Africa’s Image

In recent years, empirical studies have highlighted the significant role of African youth in

reshaping the continent's image through cultural, artistic, and political engagement. This

review focuses on three prominent case studies: The Afrobeats revolution, Nollywood's
cultural representation, and African youth's involvement in global politics and activism.

a) Afrobeats Revolution and its Global Influence: The Afrobeats genre has emerged as a
powerful cultural force, significantly influencing global music trends and reshaping
perceptions of Africa. Scholars argue that Afrobeats transcends geographical boundaries
and serves as a vehicle for positive cultural representation, showcasing African creativity
and talent. The genre, characterized by its vibrant rhythms and diverse influences, has
gained immense popularity worldwide, with artists like Burna Boy, Wizkid and Davido
leading the charge. Research indicates that the global rise of Afrobeats has fostered a sense
of pride among African youth, encouraging them to embrace their cultural heritage while
also engaging in the global music landscape (Ugor, 2021). As noted by Krings and
Simmert (2020), the international success of Afrobeats artists has not only contributed to
the economic empowerment of young musicians but has also positioned Africa as a hub
for musical innovation, ultimately challenging outdated stereotypes and narratives
associated with the continent.

b) Nollywood as a Vehicle for Cultural Representation: Nollywood, Nigeria's flourishing
film industry, has played a crucial role in shaping Africa's cultural representation on a
global scale. As one of the largest film industries in the world, Nollywood has produced

321 africanscholarpublications@gmail.com
FEBRUARY, 2026



thousands of films that reflect the diverse experiences, challenges, and aspirations of
African people (Haynes, 2016). Empirical studies highlight how Nollywood serves as a
platform for storytelling that resonates with both local and international audiences,
allowing African youth to reclaim their narratives (Ndu, 2025). Nollywood films often
address themes such as love, family, tradition, and societal issues, fostering a deeper
understanding of African cultures. According to Ebelebe (2017), the industry's growth has
empowered young filmmakers and actors, creating opportunities for economic
advancement and artistic expression. The globalization of Nollywood has also led to
collaborations with international filmmakers, further enhancing the visibility of African
stories and promoting cultural exchange.

African Youth in Global Politics and Activism: African youth have increasingly
engaged in global politics and activism, advocating for social justice, environmental
sustainability, and human rights. Their involvement in global forums such as the United
Nations (UN) and the African Union (AU) highlights their growing role in shaping policy
discussions that affect the continent. Evidence from international development and
governance literature shows that youth participation in global and regional policy spaces
has contributed to stronger advocacy on climate action, democratic governance, and
human rights protection (United Nations Development Programme [UNDP], 2022;
African Union, 2021). These engagements reflect a broader shift toward inclusive
governance frameworks that recognize young people not only as beneficiaries of policy
but also as active contributors to policy formulation and implementation. For instance, the
African Youth Charter emphasizes the importance of youth engagement in decision-
making processes and the need for their voices to be heard in policy formulation. Youth-
led initiatives like #EndSARS in Nigeria and the Fridays for Future movement across
Africa demonstrate the potential of young activists to mobilize communities and influence
national and global policies (Honwana, 2019; Kaun & Uldam, 2018). Research by
Ojedokun, Ogunleye and Aderinto (2021) illustrate how these movements have raised
awareness of pressing issues and mobilized resources for change, ultimately challenging
negative perceptions of Africa.

Empirical studies on the impact of African youth in reimagining the continent's image reveal

a dynamic interaction of cultural, artistic, and political engagement. The Afrobeats revolution,

Nollywood's cultural representation, and youth involvement in global activism illustrate how

young Africans are not only challenging stereotypes but also actively participating in the

global narrative. As these movements continue to gain momentum, they play a crucial role in

reshaping the perception of Africa on the world stage.

Challenges to Rebranding Africa

Despite significant efforts by African youth to rebrand the continent through innovation,

creativity, and activism, several challenges persist that undermine these initiatives. This

discussion focuses on three major challenges: persistent stereotypes and media portrayals, lack

of policy support and investment, and global biases that hinder progress in rebranding Africa.
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Persistent Stereotypes and Media Portrayals

One of the most significant challenges to rebranding Africa is the persistent negative imagery
and stereotypes perpetuated by global media. Despite the progress made by African youth in
various sectors, media portrayals often emphasize poverty, conflict, and disease,
overshadowing stories of success and resilience. For instance, a study by Ezeru (2022) found
that international news coverage of Africa predominantly focuses on negative events,
contributing to a skewed perception of the continent.

This negative imagery undermines the efforts of young Africans who strive to present a more
nuanced and positive narrative. As noted in scholarship on African screen and music
industries, the global success of Afrobeats and Nollywood is often constrained by limited
international media visibility and persistent framing biases, which affect how African cultural
productions are received in global discourse (Haynes, 2016; Ugor, 2021). Despite their rapid
global diffusion, these creative industries continue to struggle for balanced representation in
mainstream media narratives, which frequently underplay their cultural and economic
significance.

Furthermore, youth-led initiatives and innovations in technology, agriculture, and
entrepreneurship frequently go underreported in global media and policy spaces, despite their
demonstrated contributions to development and job creation across the continent. Evidence
from development institutions shows that African youth are increasingly central to innovation
ecosystems, but visibility gaps persist in global perception and reporting (ADB, 2022).

Lack of Policy Support and Investment

Another significant challenge to rebranding Africa is the limited governmental and
institutional support for youth initiatives. While young Africans are at the forefront of
innovation and creativity, they often face bureaucratic obstacles and a lack of funding for their
projects. According to a report by the African Development Bank (2020), youth
unemployment remains a critical issue in Africa, with inadequate policy frameworks hindering
the establishment of supportive environments for youth-led initiatives.

Investment in education, infrastructure, and capacity-building programs is crucial for
empowering young entrepreneurs and innovators. However, many African governments
prioritize short-term solutions over sustainable investments in youth development,
perpetuating cycles of underemployment and limiting opportunities for young leaders (Ugor,
2021). The lack of coordinated efforts to support youth initiatives not only undermines their
potential impact but also hampers the overall progress of rebranding efforts across the
continent.

Global Biases

Global biases and perceptions significantly hinder the progress of rebranding efforts in Africa.
Many international stakeholders and investors maintain preconceived notions about Affica,
often framing the continent primarily through risk narratives rather than opportunity-based
perspectives. Research shows that such perception biases significantly shape investment
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decisions and can lead to inflated risk premiums, reduced capital inflows, and constrained
financing for African economies (International Monetary Fund [IMF], 2023). This skepticism
can result in a cycle of disinvestment, where innovative projects struggle to secure funding
and support despite strong growth potential.

Additionally, the focus on negative narratives in the global media can create a self-fulfilling
prophecy, where international perceptions become entrenched, making it more challenging for
African youth to change the narrative (Onyeiwu, 2025). As young leaders work tirelessly to
shift perceptions, they often encounter barriers that make it difficult to garner the recognition
and support necessary for meaningful change.

In conclusion, while African youth are making significant strides in rebranding the continent,
they face substantial challenges stemming from persistent stereotypes, lack of policy support,
and global biases. Addressing these issues requires a concerted effort from governments,
institutions, and the media to create a more supportive environment for youth initiatives and
promote a more balanced narrative about Africa. Only through collaboration and investment
can the continent truly realize its potential and reshape its global image.

Methodology

This study adopts a qualitative documentary research design to examine how African youth
deploy digital agency to reshape global narratives about the continent. The design is
appropriate for analyzing media discourses, policy frameworks, and digital cultural
expressions within postcolonial and decolonial perspectives.

The study relies on purposively selected secondary data from three categories:
(1) peer-reviewed scholarly literature, (2) policy and institutional reports, and
(3) media and digital content.

Sources were selected based on the following criteria:

a) Topical relevance to media representation, youth digital activism, creative industries,
and narrative transformation

b) Geographical focus on Nigeria, Kenya, and South Africa (with supporting evidence
from comparable African contexts)

c) Temporal scope (2010-2025) to capture the rise of digital platforms and youth-led
interventions

d) Credibility, prioritizing peer-reviewed publications and reports from reputable
institutions (e.g., African Development Bank, UN)

e) Discursive influence, particularly widely circulated media reports, digital campaigns
(e.g., #EndSARS), and globally visible cultural productions (e.g., Afrobeats,
Nollywood)

Data were collected through systematic searches of academic databases, institutional
repositories, and digital platforms using keywords related to African media representation,
youth digital activism, and decolonial discourse. Digital artifacts such as social media
campaigns and youth-led platforms were included as units of analysis.
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The study employs thematic content analysis, with coding and interpretation guided by
postcolonial and decolonial frameworks. The analysis was structured to directly correspond
with the study’s findings, generating four core themes:

1. Colonial and Persistent Media Stereotypes — examining how historical and
contemporary narratives frame Africa negatively.

2. Youth Digital Activism and Narrative Resistance — analyzing social media
campaigns and digital movements (e.g., #EndSARS) as tools of counter-narrative
construction.

3. Creative Industries as Instruments of Rebranding — exploring the global impact of
Afrobeats, Nollywood, and youth-led cultural production.

4. Digital Platforms and Global Visibility — assessing how online ecosystems amplify
African voices and reshape international perceptions.

These themes form the basis of the findings and discussion, ensuring a clear analytical linkage
between data selection, coding, and interpretation.

Credibility was enhanced through data triangulation across academic, policy, and media
sources. However, reliance on secondary data limits direct engagement with lived experiences
and may underrepresent less visible grassroots digital practices.

Discussion of Findings: Transformation of Africa’s Global Image

The global image of Africa has undergone a significant transformation in recent years, driven
in large part by the creative, entrepreneurial and political engagements of African youth.
Through digital platforms, cultural production, and transnational activism, young Africans are
actively reshaping dominant narratives about the continent. However, while these
developments signal important shifts in global perception, this transformation is neither
uniform nor universally accessible. The extent to which youth can participate in this digital
reimagining is mediated by structural inequalities, particularly the persistent digital divide
across and within African societies.

Evidence of Changing Global Perceptions

Recent studies and media reports point to a growing recognition of Africa as a hub of
innovation, creativity, and resilience. The rise of technology-driven enterprises such as
Flutterwave and Twiga Foods illustrates how youth-led innovation is attracting global
investment and attention, thereby reframing Africa as a site of opportunity rather than crisis
(World Bank, 2022). These developments reflect the broader expansion of Africa’s digital
economy, where fintech and agritech startups are increasingly reshaping economic narratives
and attracting venture capital inflows.

Similarly, the global success of Afrobeats and the expansion of Nollywood have amplified
African cultural expression on international platforms, challenging long-standing stereotypes
and projecting alternative narratives of dynamism and creativity. Scholars note that Afrobeats
in particular has become a transnational cultural force that repositions African music within
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global popular culture, while Nollywood continues to serve as a major vehicle for African
storytelling and identity construction (Haynes, 2016; Ugor, 2021).

However, this emerging global visibility is unevenly distributed. Much of the digital and
creative output shaping global perceptions originates from urban centers with relatively better
infrastructure, such as Lagos, Nairobi, and Johannesburg. This concentration raises critical
questions about representation: whose voices are being amplified, and whose remain
marginalized? Youth in rural areas and low-income communities often face limited access to
reliable internet, high data costs, and inadequate digital infrastructure, restricting their ability
to participate meaningfully in these global conversations. As a result, the “Africa rising”
narrative, while valid, risks reflecting a partial and urban-centric reality.

Overcoming the Colonial Legacy—But Unevenly

African youth are undeniably at the forefront of challenging colonial stereotypes and
reclaiming narrative authority. Through digital activism and creative expression, they are
contesting reductive portrayals and asserting more complex identities. Movements such as
#AfricanRising and other online campaigns demonstrate how digital platforms can serve as
spaces of resistance and self-representation.

Yet, the capacity to engage in such digital resistance is shaped by structural access. The ability
to produce, circulate and sustain counter-narratives depends on digital literacy, connectivity,
and technological resources; assets that are not equally available across the continent.
Consequently, while some youths are able to deconstruct colonial legacies through globally
visible platforms, others remain excluded from these discursive spaces. This suggests that the
process of “decolonizing narratives” is stratified, reflecting broader socio-economic and
infrastructural inequalities.

Interaction of Identity, Pride and Digital Inequality

The interplay between identity, pride, and global influence remains central to Africa’s
rebranding. African youth are increasingly embracing their cultural heritage and projecting it
globally, fostering a renewed sense of pride and collective identity. Digital platforms have
enabled transnational solidarities, as seen in the engagement of African youth with global
movements such as #BlackLivesMatter, which has reinforced connections between the
continent and its diaspora (Freelon, Mcllwain, & Clark, 2016; Kaun & Uldam, 2018).
Nevertheless, this global connectivity is not universally experienced. The assumption that
digital platforms are equally accessible overlooks the reality that connectivity itself is a
privilege. High costs of mobile data, inconsistent electricity supply, and limited broadband
penetration continue to exclude significant segments of the youth population. This creates a
paradox: while digital media is celebrated as a democratizing force, it simultaneously
reproduces new forms of exclusion, where only digitally connected youth can participate in
shaping global narratives.
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Rethinking the Narrative of Digital Transformation

The findings therefore suggest that while African youth are actively transforming the
continent’s global image, this transformation must be understood within the context of unequal
digital access and structural constraints. The digital revolution in Africa is not a universal
youth experience but a differentiated one, shaped by geography, class, and infrastructure.
Recognizing this limitation is crucial for avoiding overly idealistic interpretations of youth
digital agency. It highlights the need to move beyond celebratory accounts of innovation and
creativity to a more critical understanding of the conditions that enable or constrain
participation in digital spaces.

Recommendations for Rebranding Africa

A more inclusive rebranding of Africa requires addressing the structural barriers underpinning

the digital divide. Without expanding access to affordable internet, digital skills, and

technological infrastructure, the ability of African youth to reshape global narratives will
remain uneven and limited in scope. Thus, the transformation of Africa’s global image is not
only a cultural and discursive project but also a developmental and infrastructural challenge.

To sustain and scale the role of African youth in reshaping global narratives, policy

interventions must move beyond general support to address structural inequalities in digital

access, infrastructure, and market participation. The following recommendations provide
targeted and implementable strategies:

1) Digital Inclusion and Infrastructure Development (Bridging the Digital Divide):
Governments must prioritize universal digital access as a foundational requirement for
youth participation in narrative transformation.

a) Expand broadband infrastructure through public—private partnerships,
particularly in rural and underserved areas.

b) Introduce data affordability policies, such as subsidized educational and creative
data bundles, zero-rating of cultural and educational platforms, and regulatory caps
on data pricing.

¢) Establish community digital access centers (e.g., rural innovation labs, public Wi-
Fi hubs) to ensure inclusion of low-income and geographically marginalized youth.

d) Invest in reliable electricity and digital backbone systems, recognizing that
connectivity is inseparable from broader infrastructural development.

Without addressing these constraints, youth-driven digital transformation will remain urban-

centered and exclusionary.

2) Government-Backed Tech and Creative Hubs: To democratize innovation, governments
should move beyond ad hoc initiatives and institutionalize state-supported innovation
ecosystems:

a) Develop government-backed tech and creative hubs in secondary cities and rural
regions, not just major urban centers.

b) Provide seed funding, incubation services, and mentorship programs targeted at
youth-led startups in media, film, music, and digital technology.
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©)

d)

Integrate these hubs with universities and technical institutions to strengthen the
education—innovation pipeline.

Support mobile and decentralized innovation models (e.g., traveling digital labs)
to reach underserved communities.

These hubs can function as localized engines of digital participation, reducing spatial
inequality in access to opportunity.

3) Regional Copyright and Intellectual Property Protection Frameworks: A major constraint

in the African creative economy is weak intellectual property protection, which

undermines youth innovation.

a)

b)

c)

d)

Strengthen and harmonize regional copyright regimes through frameworks under
bodies such as the African Union and regional economic communities.

Establish digital rights management systems that protect online content (music,
film, digital art) from piracy.

Create fast-track legal and regulatory mechanisms for registering and enforcing
intellectual property rights for young creators.

Promote cross-border licensing systems to enable African creatives to monetize
content across multiple markets.

Effective copyright protection will ensure that youth-led cultural production translates into

sustainable economic value and global competitiveness.

4) Targeted Investment in Inclusive Creative and Digital Economies: Investment strategies

must be deliberately inclusive and equity-focused:

a)

b)

c)

d)

Establish youth innovation funds with dedicated quotas for women, rural youth,
and marginalized groups.

Incentivize private sector participation through tax breaks and co-investment
schemes in youth-led digital and creative enterprises.

Support capacity-building programs in digital skills, content production, and
platform monetization.

Facilitate access to micro-financing and venture capital tailored to early-stage
creative entrepreneurs.

This approach ensures that the benefits of Africa’s digital transformation are broad-based
rather than concentrated.

5) Strengthening Transnational and Diaspora Collaboration: African youth require access to

global networks to scale their influence:

a)

b)

¢)

Develop structured diaspora engagement platforms to support mentorship,
investment, and market access.

Promote co-production agreements in film, music, and digital media between
African and global partners.

Facilitate participation in international festivals, tech expos, and digital
marketplaces to enhance visibility and competitiveness.

Such collaborations enhance Africa’s positioning in the global creative and digital economy.
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6) Media Reform and Narrative Diversification: Rebranding Africa requires structural shifts
in how stories are produced and distributed:
a)  Support independent African media platforms that prioritize local storytelling and
youth perspectives.
b) Encourage content quotas and partnerships that increase African-produced
content on global streaming platforms.
¢) Invest in training programs for digital journalism and storytelling, particularly
for underrepresented communities.
d) Promote data-driven storytelling initiatives that counter stereotypes with empirical
and diverse narratives.
Addressing the digital divide is central to ensuring that Africa’s narrative transformation is
inclusive, sustainable, and representative. Without deliberate investment in infrastructure,
affordability, and institutional support, youth-led digital agency will remain unevenly
distributed. By implementing targeted policies such as government-backed innovation hubs,
regional copyright protection systems, and inclusive digital access frameworks; African states
and stakeholders can move beyond symbolic rebranding toward structural transformation of
the continent’s global image and creative economy.

Conclusion

This study has demonstrated that African youth are central to the ongoing transformation of
the continent’s global image. Through digital media, cultural production and transnational
activism, they are actively challenging entrenched stereotypes and constructing alternative
narratives that foreground Africa’s creativity, innovation and resilience. These efforts reflect
a broader process of epistemic reclamation, consistent with postcolonial and decolonial
perspectives that emphasize agency in redefining identity and representation.

However, the findings also reveal that this transformation is structurally uneven. The capacity
of African youth to participate in digital narrative production is significantly shaped by
persistent inequalities in access to technology, infrastructure and economic opportunity. The
digital divide, manifested in high data costs, limited broadband penetration, and inadequate
support systems; continues to exclude large segments of rural and low-income youth from
these processes. As such, the reimagining of Africa’s global image cannot be understood
solely as a cultural or discursive shift; it is equally a question of material conditions and
institutional capacity.

Addressing these structural constraints is therefore essential for sustaining and broadening
youth-driven transformation. This study demonstrates the need for deliberate policy
interventions, including the expansion of digital infrastructure, the reduction of data costs, and
the establishment of inclusive access mechanisms that enable wider participation in digital
spaces. Equally important is the development of government-backed innovation systems, such
as decentralized tech and creative hubs, which can democratize opportunities for youth across
diverse geographical contexts.
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Furthermore, the study underscores the importance of strengthening intellectual property
regimes and regional copyright frameworks to protect and monetize youth-driven cultural
production. Without such mechanisms, the economic potential of Africa’s creative industries
remains underutilized, and the sustainability of narrative transformation efforts is undermined.
Complementary investments in digital skills, entrepreneurship, and inclusive financing are
also critical to ensuring that youth agency translates into long-term socio-economic impact.
In sum, while African youth are actively reshaping global perceptions of the continent, the
durability and inclusiveness of this transformation depend on the extent to which structural
barriers are addressed. A meaningful rebranding of Africa must therefore move beyond
symbolic representation to encompass systemic reforms in digital access, policy coordination,
and creative economy development. By aligning cultural innovation with infrastructural and
institutional support, Africa can more effectively consolidate its position as a dynamic and
influential actor in the global arena.

References

Ademolu, E. (2023). #TheAfricaTheMediaNeverShowsYou: An Afrodiasporic subaltern counterpublic. Sociological Research
Online, 29(3), 650-674. https://doi.org/10.1177/13607804231193959

Adichie, C. N. (2009). The danger of a single story. TED Global

African Development Bank. (2018). African economic outlook 2018. https://www.afdb.org/en/documents/african-economic-
outlook-2018

African Development Bank. (2020). African youth: The future of work in Afiica. AfDB.

African Development Bank. (2021). Afiican economic outlook 2021: From debt resolution to growth. AfDB

African Development Bank. (2022). African economic outlook: Supporting youth entrepreneurship. https://www.afdb.org
African Diaspora Network. (2021). The role of the African diaspora in African development.

African Digital Media. (2023). About us. African Digital Media

African Filmmakers’ Project. (2021). Empowering young filmmakers across Afiica. African Filmmakers” Project

African Leadership Academy. (2020). Empowering young leaders for Africa’s Future. African Leadership Academy

African Storybook Project. (2022). Creating and sharing stories from Africa. African Storybook Project
African Union. (2006). Afiican youth charter. https://au.int

African Union. (2021). Afiican youth charter and youth participation in governance. https://au.int

African Youth Leadership and Empowerment. (2021). Empowering young leaders for sustainable development

Aker, J.C. (2011), Dial “A” for agriculture: a review of information and communication technologies for agricultural extension
in developing countries. Agricultural Economics, 42, 631-647. https://doi.org/10.1111/1.1574-0862.2011.00545.x

Allport, G. W. (1954). The nature of prejudice. Addison-Wesley
Bhabha, H. K. (1994). The location of culture. Routledge

Chiamogu, U. P., & Chiamogu, A. P. (2025). Reimagining career development for Nigeria’s youth in the digital economy:
Pathways for skill acquisition and innovation. Global Scientific Journal, 13(11), 691-704

Chiamogu, A. P., & Chiamogu, U. P. (2025b). Public policy and digital entrepreneurship in Nigeria: Evolving strategies for
enhancing youth empowerment. In M. Snowden et al. (Eds.), Proceedings of the International Conference on Sustainable
Business and Entrepreneurship (ICSBE 2025) (Vol. 363). Atlantis Press. https://doi.org/10.2991/978-94-6463-930-8 22

330 africanscholarpublications@gmail.com
FEBRUARY, 2026


https://doi.org/10.1177/13607804231193959
https://www.afdb.org/
https://www.afdb.org/
https://africanfilmmakersproject.org/
https://www.africanleadershipacademy.org/
https://www.africanstorybook.org/
https://au.int/
https://au.int/
https://doi.org/10.1111/j.1574-0862.2011.00545.x
https://doi.org/10.2991/978-

Dolan, C., & Rajak, D. (2016). Remaking Africa’s informal economies: Youth, entrepreneurship and inclusion. Journal of
Development Studies, 52(4), 514-529. https://doi.org/10.1080/00220388.2015.1126249

Ebelebe, U. B. (2019). Reinventing Nollywood: The impact of online funding and distribution on Nigerian cinema. Convergence:
The  International  Journal  of  Research  into  New  Media Technologies, — 25(3),  466-478.
https://doi.org/10.1177/1354856517735792

Eze, C. (2011). Postcolonial imagination and moral representations in African literature and culture. Lexington Books.

Ezeru, C. W. W. (2022). Africa’s global media image in a digital world as an exclusive western preserve? International
Communication Gazette, 84(5), 379-400. https:/doi.org/10.1177/17480485211063789

Faniyan, B. (2025). Identity within my identity: Reimagining decolonization of arts education through productive Sankofarism.
International Journal of Research and Innovation in Social Science, 9(6). https://doi.org/10.47772/1JRISS.2025.906000493

Freelon, D., Mcllwain, C. D., & Clark, M. (2016, February 29). Beyond the hashtags: #Ferguson, #BlackLivesMatter, and the
online  struggle for offline justice. Center for Media & Social Impact, American University.
https://doi.org/10.2139/ssrn.2747066

Goldstein, A., & Pinaud, N. (2006). The rise of China and India: What's in it for Afiica? OECD Development Centre
Haynes, J. (2016). Nollywood: The creation of Nigerian film genres. University of Chicago Press.

Hobson, J. M. (2004). The Eastern origins of Western civilization. Cambridge University Press

Honwana, A. (2019). Youth and revolution in Tunisia. Zed Books.

International Monetary Fund [IMF]. (2023). Sub-Saharan Africa’s risk perception premium: In the search of missing factors.
IMF Working Paper. https:/doi.org/10.5089/9798400242144.001

Kaun, A., & Uldam, J. (2018). Digital activism: After the hype. New Media & Society, 20(6), 2099-2106.
https://doi.org/10.1177/1461444817731924

Krings, M., & Simmert, T. (2020). African popular culture enters the global mainstream. Current History, 119(817), 182—
187. https:/doi.org/10.1525/curh.2020.119.817.182

Mazrui, A. (1996). The Africans: A triple heritage. BBC Publications
Mbembe, A. (2001). On the postcolony. University of California Press

Mignolo, W. D. (2009). The idea of the Americas: Unmasking the racialized imagination of the modern world. Blackwell
Publishing

Mkandawire, T. (2010). Running while others walk: Knowledge and the challenge of Africa’s development. Africa Development,
35(4), 1-36

Mudimbe, V.Y. (1988). The invention of Africa: Gnosis, philosophy, and the order of knowledge. Indiana University Press

Ndlovu-Gatsheni, S. J. (2013). Coloniality of power in postcolonial Africa: Myths of decolonization and the challenges of
transformation. African Studies Quarterly, 13(2), 45-65

Ndu, M. N. (2025). Nollywood and redefining Nigeria’s identity through storytelling. Integrity Journal of Arts and Humanities,
6(3), 100-107. https://doi.org/10.31248/1JAH2025.204

Ojedokun, U. A., Ogunleye, Y. O., & Aderinto, A. A. (2021). Mass mobilization for police accountability: The case of Nigeria’s
#EndSARS protest. Policing: A Journal of Policy and Practice, 15(3), 1894-1903. https://doi.org/10.1093/police/paab001

OkayAfrica. (2023). About us. OkayAfrica.

Onyeiwu, H. O. (2025, March). Cultural narratives in global media: A study of African civilisation in Western news coverage.
Monash University. https://doi.org/10.13140/RG.2.2.15044.33925

Patton, W., & McMahon, M. (2014). Career development and systems theory: Connecting theory and practice (3rd ed.). Sense
Publishers.

Rodney, W. (1972). How Europe underdeveloped Africa. Bogle-L'Ouverture Publications
Roth, B. (2019). Media stereotypes of Africa in Western journalism. Media, Culture & Society, 41(2), 234-250.

Said, E. W. (1978). Orientalism. Pantheon Books

331 africanscholarpublications@gmail.com
FEBRUARY, 2026


https://doi.org/10.1080/00220388.2015.1126249
https://doi.org/10.1177/1354856517735792
https://doi.org/10.1177/17480485211063789
https://doi.org/10.47772/IJRISS.2025.906000493
https://doi.org/10.2139/ssrn.2747066
https://doi.org/10.5089/9798400242144.001
https://doi.org/10.1177/1461444817731924
https://doi.org/10.1525/curh.2020.119.817.182
https://doi.org/10.31248/IJAH2025.204
https://doi.org/10.1093/police/paab001
https://doi.org/10.13140/RG.2.2.15044.33925

Spivak, G. C. (1988). Can the Subaltern speak? In C. Nelson & L. Grossberg (Eds.), Marxism and the Interpretation of Culture
(pp. 271-313). University of Illinois Press

The Future of Africa. (2022). Youth engagement in media and journalism. The Future of Africa
Tufekei, Z. (2017). Twitter and tear gas: The power and fragility of networked protest. Yale University Press.

Ugor, P. (2021). The politics of pleasure in Nigerian Afrobeats. In P. Ugor (Ed.), Youth and Popular Culture in Africa: Media,
Music, and Politics (pp. 132-160). Chapter, Boydell & Brewer.

UNESCO. (2021). Media development and cultural diversity. https://www.unesco.org

United Nations. (2021). World Youth Report 2021: Youth and the 2030 Agenda for Sustainable Development.
https://www.un.org/development/desa/youth/wp-content/uploads/sites/21/2021/10/WYR2021-Y outh-and-the-2030-
Agenda-for-Sustainable-Development.pdf.

United Nations Conference on Trade and Development. (2021). Digital economy report 2021: Cross-border data flows and
development. https://unctad.org

United Nations Development Programme. (2022). Youth engagement in governance and sustainable development.
https://www.undp.org

Wainaina, B. (2005). How to write about Africa. Granta, (92). https://granta.com

World Bank. (2020). The African human capital crisis: Youth employment and skills development in Africa.
https://www.worldbank.org

Young, R. J. C. (2012). Postcolonialism: A very short introduction. Oxford University Press

332 africanscholarpublications@gmail.com
FEBRUARY, 2026


https://thefutureofafrica.org/
https://www.unesco.org/
https://www.un.org/development/desa/youth/wp-content/uploads/sites/21/2021/10/WYR2021-Youth-and-the-2030-Agenda-for-Sustainable-Development.pdf
https://www.un.org/development/desa/youth/wp-content/uploads/sites/21/2021/10/WYR2021-Youth-and-the-2030-Agenda-for-Sustainable-Development.pdf
https://unctad.org/
https://www.undp.org/
https://granta.com/
https://www.worldbank.org/

